
 

The Creative iMedia course consists of two compulsory units 
and 2 other units from a range of different options. 

Unit R081: Pre-production skills: this unit will enable pupils to 
understand preproduction skills used in the creative and 

digital media sector. It will develop pupils’ understanding of 
the client brief, time frames, deadlines and preparation 

techniques that form part of the planning and creation 

process. 

Unit R082: Creating digital graphics: the aim of this unit is for 

pupils to understand the basics of digital graphics editing for 
the creative and digital media sector. Pupils will learn where 

and why digital graphics are used and what techniques are 
involved in their creation. This unit will develop 
understanding of the client brief, time frames, deadlines and 

preparation techniques as part of the planning and creation 
process. 

Other Units include: 

 Creating 2D animation 

 Creating 2D and 3D characters 

 Storytelling with a comic strip 
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The course is assessed by a written examination and three units of 

controlled assessment. 

 

 

 

 
 
 
 
 
 

A Cambridge National in Creative iMedia leads to a wide range of 

general and vocational qualifications at level 3 as well as advanced 

studies and Creative iMedia-related careers. 

 

Success in the competitive 
media industry often 
depends on your 
determination and 
motivation, but skills from 
a media degree can be 
used in many jobs 
Areas of work include 
television and radio, film 
and video, digital media, 
computer games, 
journalism, writing and 
publishing, PR and media 
practice. 

A range of employers 
employ media studies 
graduates, including: 

 communications 
agencies; 

 the Civil Service; 
 further and higher 

education institutions, 
such as colleges and 
universities; 

 local government; 
 marketing 

organisations; 
 media companies; 
 the newspaper 

industry; 
 PR consultancies; 
 publishing companies; 
 TV and radio 

companies. 

 

Topics Covered 

Course Progression 

Assessment 

Career Opportunities 


